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Introduction

Ethical governance in healthcare encompasses the structures and procedures that ensure healthcare professionals adhere to high
ethical standards. In recent years, the field of plastic and cosmetic surgery has faced significant ethical dilemmas, largely driven by
the pursuit of profit and the commercialization of beauty. Historically, plastic surgery was primarily used for reconstructive purposes,
addressing trauma or congenital anomalies [1]. However, advancements in technology and the rise of social media have led to a
surge in cosmetic procedures [2]. This trend has raised concerns about the commodification of beauty and the potential for unethical
practices. A cornerstone of ethical medical practice is informed consent. Patients should be fully informed about the potential benefits,
risks, and limitations of procedures (Y SJ Aquino,2017). Unfortunately, aggressive marketing tactics often prioritize the benefits and
downplay the risks, potentially compromising informed decision-making [3]. Strict regulations and ethical guidelines are necessary
to ensure that patients are not misled or pressured into unnecessary procedures.

Social media platforms contribute to the idealization of beauty standards, increasing societal pressure to conform to these expectations
[4,5]. The constant exposure to filtered images and unrealistic beauty ideals can lead to negative body image and a desire for cosmetic
procedures. To address these ethical challenges, healthcare providers must adhere to strict ethical guidelines and prioritize patient
well-being over financial gain. Additionally, policymakers should implement regulations to curb excessive marketing and promote
responsible advertising. By fostering a culture of ethical practice and informed decision-making, we can ensure that plastic and
cosmetic surgery is used responsibly and for the benefit of patients. This article will explore the ethical implications of current
marketing practices in plastic surgery and cosmetic procedures, examining issues through the lens of autonomy, beneficence, non-
maleficence, and justice. The goal is to advocate for responsible marketing practices that prioritize patient rights and safety, ultimately
enhancing trust in medical services [2].
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Background

The landscape of plastic surgery has undergone a significant
transformation in recent years, with a growing emphasis
on cosmetic procedures alongside its established role in
reconstructive surgery. Several factors have contributed to this
evolution, including scientific advancements in medicine, shifting
beauty standards, and the undeniable influence of social media
[6,7]. nitially, plastic surgery focused solely on reconstructive
procedures, aiming to repair injuries caused by accidents, burns,
or birth defects. However, as surgical techniques improved and
safety standards rose, the field expanded to encompass cosmetic
alterations for aesthetic purposes [8]. This trend has been further
fueled by the commercialization of beauty, where cosmetic surgery
is increasingly seen as a means to enhance self-worth and social
standing [7]. The rise of social media platforms like Instagram,
TikTok, and YouTube has further propelled the popularity of
cosmetic surgery [9]. These platforms provide new avenues for
surgeons to market their services and educate potential patients,
while simultaneously shaping public expectations.

However, the ethical implications of showcasing plastic surgery
procedures on social media raise concerns. While these platforms
offer opportunities for education and empowerment [10], the
portrayal of idealized outcomes and minimized recovery times
can create unrealistic expectations and potentially downplay the
inherent risks involved [11]. The surge of hashtags and social
media campaigns has revolutionized the way plastic surgery is
perceived and marketed. Studies have shown that hashtags on
Instagram serve a dual purpose: educating the public and promoting
cosmetic procedures [12]. However, the constant bombardment
of “perfect” results and unrealistic recovery timelines can lead
to misconceptions and encourage individuals to pursue surgery
without fully comprehending the potential risks and long-term
consequences.

Social media’s influence extends beyond marketing; it also
impacts patient behavior and expectations. The ease of access
to countless before-and-after photos and patient testimonials can
create a sense of urgency and a desire for immediate results [11].
This has triggered ethical concerns regarding informed consent
and the potential for exploitation, particularly in the context of
non-surgical cosmetic procedures where patients may be pressured
into more invasive surgeries without fully understanding the
implications [9]. Technological advancements have also played
a crucial role in the development of plastic surgery. Advances in
surgical techniques, anesthesia, and related procedures have made
these interventions safer and more accessible for a wider population
[13]. Minimally invasive procedures like laser surgery and
injectable fillers offer faster recovery times compared to traditional
surgeries, further adding to their appeal for patients of all ages,

including younger demographics seeking cosmetic enhancements
[9]. One such example of media integration in plastic surgery is the
collaboration between the American Society of Plastic Surgeons
(ASPS) and the television show “Extreme Makeover.” Initially
hesitant about the partnership, the ASPS ultimately agreed to
participate but insisted on stricter ethical guidelines, including
patient discussions, informed consent, and thorough pre-surgical
evaluations (American Society of Plastic Surgeons, 2024).

The introduction of social media as a tool for marketing and
education has undoubtedly shifted the paradigm of plastic surgery,
impacting patient behavior and expectations [14]. It is crucial to
ensure that these practices adhere to strict ethical standards to
maintain the integrity of the profession and prioritize patient safety.

Ethical Considerations in Plastic Surgery Marketing

The ethical landscape of cosmetic surgery marketing is complex
and multifaceted. It’s crucial to examine this landscape through the
lens of patient autonomy, beneficence, non-maleficence, and justice
[15]. Patient autonomy, or the right to make informed choices,
is often compromised by misleading marketing tactics [2,3,16].
Regulatory measures should prohibit deceptive campaigns and
ensure truthful marketing materials. Informed consent is critical.
Patients must fully understand the nature of procedures, including
potential risks and benefits (Aquino, 2017) [17]. However,
marketing materials often prioritize benefits while downplaying
risks. Regulations should mandate clear risk and benefit disclosures,
comprehensive communication about treatment options, and
documentation of patient discussions to ensure informed decision-
making [18]. The principle of justice calls for fairness in healthcare
delivery. However, the commodification of beauty in cosmetic
surgery can lead to the exploitation of vulnerable populations
[7,8,19]. Marketing practices targeting individuals with low self-
esteem or body dysmorphic disorder raise serious ethical concerns
[11,14,20].

Social Media and Unethical Marketing

The rise of social media has significantly impacted the marketing
of cosmetic procedures. While it offers a platform for surgeons
and clinics to showcase their services, ethical concerns arise due
to the blurring of lines between promotion and professionalism
[21]. Hashtags like plasticsurgery and aesthetic surgery can
be helpful for raising awareness, but they also contribute to the
commercialization of these procedures (Ghigi et al., 2021). Often
portrayed as simple solutions, these complex medical interventions
can lead to unrealistic expectations and decisions based on
idealized outcomes rather than informed consent [16]. Influencer
marketing has emerged as another trend, with surgeons or clinics
partnering with social media influencers to reach potential patients
[22]. While this can benefit some, ethical issues arise regarding
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information disclosure and credibility. Promotional content may
distort the potential dangers and complexities of surgery, making
it seem more beneficial than it is in reality [23]. The increased use
of social media marketing and persuasive digital content can make
it difficult for patients to understand the risks and recovery times
involved in cosmetic procedures (Atiyeh et al., 2022). Misleading
information and idealized beauty standards can compromise
informed consent, a cornerstone of ethical medical practice [24].

The Need for Regulation Laying down ethical regulations for
marketing cosmetic procedures is crucial to ensure ethical practices
and consumer protection [25]. These regulations should address
misinformation, unrealistic beauty standards, and the exploitation
of vulnerable populations (Atiyeh et al., 2022). Marketing content
needs to be realistic and avoid misleading portrayals. It should
highlight both the benefits and potential harms of procedures
without exaggeration [18]. Additionally, promotions shouldn’t
target vulnerable groups like teenagers or individuals with body
dysmorphic disorder [20].

Professional standards require regulatory bodies to establish
strict rules regarding who can advertise cosmetic surgery [26].
Only qualified and licensed professionals should be allowed to
advertise these procedures. Existing guidelines by the American
Society of Plastic Surgeons (ASPS) and the General Medical
Council (GMC) [27] emphasize honesty and patient well-being
[28]. However, the lack of regulations specifically for social media
marketing creates a gap that needs to be addressed.

Developing specific guidelines for social media is necessary to
address issues like influencer involvement, photo editing, and the
advertising of off-label uses [29]. Ethical regulations for cosmetic
surgery promotion on social media should focus on:

e Maintaining integrity in advertising: This involves avoiding
misleading claims and ensuring transparency.

e Reducing appeals to vulnerable clients: Protecting vulnerable
populations from exploitation is crucial.

e Preserving the integrity of the profession: Upholding ethical
standards within the field is essential.

e  While general recommendations exist, social media marketing
requires more specific guidelines due to its complexities [29].

Ethical Concerns and Legal Issues

The rapid evolution of marketing practices and social media use in
cosmetic surgery has led to new ethical and legal concerns (Atiyeh
et al., 2022). These concerns revolve around informed consent,
disclosure, content quality, and potential exploitation (ibid.).
One key challenge is ensuring informed consent, a fundamental
principle in medicine requiring patients to understand the risks and

benefits of a procedure before deciding [17]. Marketing on social
media may present a one-sided picture, neglecting or minimizing
potential negative effects (Atiyeh et al., 2022). Regulations should
promote transparency and ensure all promotional information
accurately reflects the procedures. Another concern is the
reliability of information presented in advertisements. Social
media’s potential to mislead patients due to editing and idealized
portrayals of procedures is significant [30]. While social media
can be an educational tool, it’s crucial to ensure the accuracy of
all marketing information [31]. Predatory marketing tactics that
exploit vulnerable clients with low self-esteem or body dysmorphic
disorder are unethical [19]. Ethical marketing practices should not
take advantage of patients’ vulnerabilities for profit.

A further issue arises when surgeons decline procedures due to
personal beliefs or ethical principles, leading to a conflict between
patient rights and healthcare professional ethics [32]. Surgeons
need to navigate this conflict carefully, ensuring their beliefs don’t
infringe on patients’ legal right to seek medical services. Balancing
patient autonomy with clinician professionalism

Doctors’ Roles and Responsibilities in Addressing Ethical
Dilemmas

In recent years, there has been a growing emphasis on the ethical
challenges inherent in plastic surgery, driven by the recognition
of complex dilemmas that practitioners encounter in their daily
practices [33]. While ethical considerations are acknowledged,
they often receive insufficient attention, highlighting the need for
a structured framework that prioritizes patient welfare. Central
to this framework is the principle of patient autonomy, which
emphasizes the importance of informed consent, enabling patients
to actively participate in decision-making by understanding the
risks, benefits, and alternatives associated with their procedures
[34].

The principle of beneficence requires surgeons to balance aesthetic
desires with safety, often navigating procedural conflicts where the
benefits of a procedure may be unclear [10]. Additionally, non-
maleficence is critical in cosmetic surgery, as procedures carry
inherent risks [35]; thus, surgeons must minimize these risks
through diligent planning, adherence to established protocols,
and thorough pre-operative evaluations. The principle of justice
further underscores the need for equitable access to healthcare,
prompting plastic surgeons to advocate for fair insurance practices
and address disparities faced by marginalized populations [36].

Ethics in plastic surgery extends beyond principles; it involves a
lifelong commitment to reflection, learning, and engagement in
ethical practice amid emerging challenges [36] mentorship, and
participation in organizational development programs are essential
for cultivating ethical expertise. Practitioners are encouraged to
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engage in self-reflection to assess the broader implications of their
decisions on individuals and society. By employing frameworks
such as Beauchamp and Childress’s, surgeons can enhance their
ethical decision-making, ensuring that patient welfare remains
central to their practice [37].

Regulatory Frameworks for Cosmetic Surgery and Advertising
Standards

Strong advertising regulations are crucial for building trust with
potential patients, minimizing the risk of misleading claims, and
promoting informed decision-making about cosmetic procedures
[38]. Ethical and moral principles in advertising also contribute
to public health and safety [39]. These advertising standards vary
by jurisdiction due to differences in cultural, ethical, and legal
systems.

Advertising Regulations Around the World

United Kingdom: The Advertising Standards Authority (ASA)
enforces strict rules for advertising cosmetic surgery and other
treatments. These regulations ensure that advertisements are legal,
truthful, and avoid exaggerated claims, unsubstantiated efficacy
statements, or unrealistic portrayals of results [40]. The General
Medical Council (GMC) [27] sets additional standards for doctors
advertising cosmetic procedures. These standards require doctors
to avoid misleading information, ensure the information is credible
and informative, and refrain from using patient testimonials for
endorsements [41]. The GMC also has specific policies to prevent
targeting vulnerable populations like adolescents and individuals
with body dysmorphic disorder [42]. Additionally, advertisements
cannot exploit patients’ insecurities or suggest that cosmetic
procedures will dramatically improve someone’s life professionally
or personally. All claims regarding efficacy must be supported by
robust clinical evidence (Abelsson & Willman, 2021).

Global Regulations: Regulations for cosmetic surgery advertising
differ across countries. In the United States, the Federal Trade
Commission (FTC) and the Food and Drug Administration (FDA)
manage these regulations. The FTC focuses on preventing false
and misleading information, while the FDA regulates information
related to the safety and efficacy of medical devices and treatments
used in cosmetic procedures [43]. The European Union (EU)
advertising laws are determined by EU Directives through the
General Data Protection Regulation (GDPR) and are further
regulated by individual member states [44]. These regulations
require advertisements to provide rational information about
potential risks, expected results, and potential side effects of
cosmetic procedures. Recent changes in France and Germany aim
to strengthen informed consent measures and patient information
disclosure in response to concerns about deceptive marketing
practices that have harmed patients [45]. Germany has particularly
strict regulations, even banning the use of “before and after”

pictures on social media or other marketing channels [46]. These
regulations aim to prevent false claims about cosmetic procedures
and protect patient confidentiality.

The Australian media and advertising landscape is governed by
the Australian Health Practitioner Regulation Agency (AHPRA),
which prohibits misleading advertisements and requires all
advertising to be evidence-based and free from propaganda [47].
Specific guidelines also prohibit testimonials and require all claims
regarding benefits to be scientifically supported. Regulations
in Asia vary widely, with South Korea and Japan having strong
frameworks while others have weaker ones. Research suggests that
South Korea’s strict approach, which coincides with its position as
a global leader in cosmetic surgery rates and openness, includes
specific government regulations on advertising and consumer
awareness campaigns to protect patients and the industry [37].
However, research on legal frameworks in Southeast Asia suggests
that weak enforcement and low public awareness contribute to
higher levels of unethical marketing and medical tourism fraud
[48-601].

These examples highlight the international effort to regulate
cosmetic surgery advertising to protect consumers and ensure
ethical practices within the industry.

Herin the state of Qatar, In April 2024, the Department of Healthcare
Professions (DHP) in Qatar issued guidelines emphasizing ethical
advertising practices for healthcare providers, reflecting cultural
and religious values. The DHP’s role is to ensure compliance
among practitioners to maintain organizational accountability,
protect patients, and ensure data safety. Key regulations include:

Advertisements must uphold professional ethics to insure
Professional Dignity , respecting Ethical Cultural Sensitivity
advertised Content must respect Islamic culture and societal norms
, sharing Accurate Credentials: Practitioners must accurately
represent their credentials as recorded by the DHP, Only clinical
or surgical privileges granted by the DHP may be advertised
, Facilities can only advertise regulated health services using
approved equipment , Images and videos of patients cannot be used
without consent , Unauthorized access to patient data is prohibited,
ensuring de-identified data remains confidential , Filming patients
during surgery or anesthesia for promotional purposes is forbidden
without consent , Advertisements must adhere to Qatar’s copyright
laws & All social media content must be approved in writing by
both the medical director and the practitioner involved. These
guidelines issued aiming to ensure safe, ethical, and culturally
appropriate advertising practices in the healthcare sector [61-96].

Discussion

Current regulatory frameworks are not very effective, though
their stringency differs across regions, and enforcement is often
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a problem. The GDPR in the EU and very strict rules regarding
advertisements in South Korea are examples of effective regulation
[97-100].

However, due to the dynamic nature of digital marketing, there is
always a need to review the legislation to safeguard consumers.
They should consider the reality that there is a need for cooperation
among countries and the development of flexible legal requirements
that would be able to respond to the new tendencies in marketing.
This paper has argued that through advocating for transparency,
increased regulatory measures, ethical marketing, and awareness,
the industry can protect the patient’s interests and embrace the
highest standards of care. The steps towards solving the ethical
issues involved in the marketing of cosmetic surgery include the
following: the use of mandatory disclosures in advertisements,
conducting of regular audits, and public education [101-120].
Finally, the study shows the need to consider the commercial aspect
of services while upholding the ethical standards of the profession.
The study also recommends that appropriate ethical standards in
marketing and proper legal requirements should be implemented to
prevent harm to consumers and to promote responsible marketing.
As the forms and techniques of digital marketing are constantly
changing, it is crucial to monitor the situation and maintain ethical
standards in the sphere of cosmetic surgery [121-129].

Conclusion

Self-regulation of marketing techniques and social media
involvement in plastic surgery and cosmetic procedures is vital
in ensuring patient protection, professionalism, and ethical best
practices. This dissertation has explored different facets of this
complex topic, including the role of ethical standards, legal
frameworks, and the effects of contemporary marketing strategies
on patients and the medical profession. One of them has been
the ethics of decision-making in the field of plastic surgery. The
concepts of autonomy, beneficence, non-maleficence, and justice
are essential in safeguarding patient interest. Respect for persons is
especially valued through informed consent and the patient’s right
to autonomous decisions involving procedures. By maintaining
these principles, patient’s autonomy is valued, and their interests
are protected and promoted when coming up with decisions to
be made. The dissertation also focused on body image distortion
and its psychological implications; I have stressed the importance
of the ethical obligation of plastic surgeons to the psychological
ramifications of cosmetic surgery. Surgeons should meet patients’
expectations while also considering whether those expectations
are healthy for the patient’s mental well-being. Ethical issues
are important here, with patients’ vulnerability, and advertisers
should not take advantage of this by using fear or false hope. This
not only undermines the patient’s right to self-determination but
also violates the principle of non-maleficence. Availability and

fairness in plastic surgery were discussed, with an emphasis on
the fact that surgeries should not be motivated by the possibility
of gaining profit but should be available to everyone in need. The
objectification of the body and services present in plastic surgery
is a crucial source of ethical concern, given issues of motivation
and clients’ vulnerability. The adoption of fair practices aids in
transforming the beauty and reconstructive surgery field in the right
direction of equality. It is also evident that advertising standards
have a significant influence on the general ethical standard. In
the United Kingdom, the ASA and GMC guidelines are rigid as
they want advertisements to be truthful and not misleading in their
communication of risks and benefits. This regulatory approach
helps consumers avoid being swayed by misleading adverts and
helps them make better decisions. However, this is not uniform
globally. Overall, the supervision of ethical standards in marketing
strategies and in the utilization of social media regarding plastic
surgery and other cosmetic procedures is critical in safeguarding
patient interests, ensuring appropriate patient decision-making,
and upholding the standards of medical practice.

The findings of this study have several implications for future
research and policy development. Further research could
investigate the effectiveness of different regulatory approaches
in various cultural and regulatory contexts. Understanding the
diverse impacts of marketing practices can produce more effective
and culturally sensitive regulatory strategies. Policymakers should
consider the dynamic nature of digital marketing when developing
regulations. Continuous updates to regulatory frameworks are
necessary to address the evolving challenges posed by new and
rapidly expanding marketing strategies. International collaboration
is crucial to developing comprehensive rules that can effectively
protect consumers across different jurisdictions.171 A coordinated
global approach can enhance the effectiveness of regulatory
measures and provide a consistent standard for ethical marketing
practices. The cosmetic surgery industry should adopt a more
ethical approach to marketing, prioritizing patient welfare over
profit. Implementing ethical guidelines and promoting transparency
can enhance the credibility of the industry and protect consumers
from potential harm.172 By committing to ethical standards, the
industry can build trust with consumers and contribute to the
overall improvement of healthcare quality.

Acknowledgment

We would like to acknowledge the significant contribution of the
Dissertation in Law Programme of Study: Medical Law and Ethics,
Exam Number: B221141, titled “‘From an ethical perspective,
how should we regulate the use of current marketing practices
and social media in plastic surgery and cosmetic procedures?’”.
This dissertation provided valuable insights and information that
significantly contributed to the development of this work.

5
J Surg, an open access journal
ISSN: 2575-9760

Volume 09; Issue 16



Citation: Al Jaber HM, Bugrein H, PHI Group (2024) Ethics of Marketing Practices for Plastic Surgery and Cosmetic Procedures,
Existing Regulations & How Advertisement Standards Differ from One Country to Another and Propose Potential Solutions. J Surg 9:
11200 DOI: 10.29011/2575-9760.011200

References

1.

10.

1.

12.

13.

14.

15.

16.

17.

Meyer H, Khalid SI Dorafshar AH ,Byrne RW (2021) The Materials
Utilized in Cranial Reconstruction: Past, Current, and Future Plastic
Surgery 29 : 184-196.

Minerva F (2017) Cosmetic surgery and conscientious objection
Journal of Medical Ethics 43 : 230-233.

Vlahos A, and Bove LL (2016) Went in for Botox and left with a
rhinoplasty: The ethics of customer relationship marketing practices
for non- surgical cosmetic procedures Marketing Intelligence &
Planning 34 : 927-942.

Pipon JCB (2022) Pharmaceutical Marketing Ethics: Ethical Standards
for More Acceptable Practices Journal of Global Marketing 35: 76-98

Atiyeh BS, Chahine F, and Ghanem OA (2021) Social media and
plastic surgery practice building: a thin line between efficient marketing,
professionalism, and ethics Aesthetic Plastic Surgery 45: 1310-1321.

Sandman L and Hansson E (2020) An ethics analysis of the rationale
for publicly funded plastic surgery BMC Medical Ethics 21: 1-14.

Ghigi R and Sassatelli R (2018) Body Projects: Fashion, Aesthetic
Modifications and Stylized Selves. The SAGE Handbook of Consumer
Culture. 55 City Road London: SAGE Publications Ltd 2018: 290-315.

Gimlin D (2000) Cosmetic surgery: Beauty as a commodity Qualitative
Sociology 23 : 77-98.

Walker CE (2021) Effects of Social Media Use on Desire for Cosmetic
Surgery among Young Women Current psychology (New Brunswick,
N.J.) 40 : 3355-3364.

Oshevwe YO, Oluwatoyin OA, Maduka CP, Okongwu CC, Sodamade
OT (2024) A review of health misinformation on digital platforms:
challenges and countermeasures. International journal of applied
research in social sciences.

Bennett KG, Berlin NL, MacEachern MP,Buchman SR, Preminger
BA, et al (2018) The Ethical and Professional Use of Social Media
in Surgery: A Systematic Review of the Literature Plastic and
reconstructive surgery (1963) 142: 388e-398e.

Dorfman RG, Vaca EE, Mahmood E,Fine NA,Schierle CF (2018)
Plastic Surgery-Related Hashtag Utilization on Instagram: Implications
for Education and Marketing Aesthetic Surgery Journal 38: 332-338.

Bravo FG (2022) Innovation in aesthetic plastic surgery: aninternational
collaborative effort Aesthetic Plastic Surgery : 1-5.

Atiyeh BS, Rubeiz MT and Hayek SN (2020) Aesthetic/Cosmetic
Surgery and Ethical Challenges Aesthetic plastic surgery 44 : 1364-
1374.

Gallo L, Baxter C, Murphy J, Schwartz L, and Thoma A (2018) Ethics in
plastic surgery: applying the four common principles to practice Plastic
and Reconstructive Surgery 142 : 813-818.

Ho A, and Quick O (2018) Leaving patients to their own devices?
Smart technology, safety and therapeutic relationships BMC Medical
Ethics 19 : 1-6.

Craddock N, Spotswood F, Rumsey N, Diedrichs PC (2022) ‘We
Should Educate the Public That Cosmetic Procedures Are as Safe
as Normal Medicine’: Understanding Corporate Social Responsibility
from the Perspective of the Cosmetic Procedures Industry Body image
43 :75-86

18.

19.

20.

21.

22,

23.

24.

25.

26.

27.
28.

29.

30.

31.

32.

33.

34.

35.

36.

Tessler O, Bourn L, Lin SJ, Dupin C, Mundinger et al ( 2018) Cosmetic
Surgeon Representation: Ensuring Board Certification Transparency
and Patient Awareness Annals of plastic surgery 80: S431-S436

Au A (2023) Consumer Logics and the Relational Performance of
Selling High-Risk Goods: The Case of Elective Cosmetic Surgery
International journal of sociology and social policy 43: 853-869.

Todorov J (2023) Breaking the Silence: The Impact of Body Diversity
in Media Targeted Towards Young Girls Journal of Student Academic
Research 4.

Farsi D (2021) Social Media and Health Care, Part I: Literature Review
of Social Media Use by Health Care Providers Journal of Medical
Internet Research 23: €23205.

Smith, CP and George D (2018) When is advertising a plastic surgeon’s
individual brand unethical? AMA Journal of Ethics 20 (2018): 372-378.

Martineau JT, Minyaoui A and Boivin A (2020) Partnering with patients
in healthcare research: a scoping review of ethical issues, challenges,
and recommendations for practice BMC Medical Ethics 21: 1-20.

Bennett KG, and Vercler CJ (2018) When is posting about patients
on social media unethical medutainment?. AMA Journal of Ethics 20
4: 328.

Gupta N ,Dorfman R,Saadat S, Roostaeian J (2020) The Plastic
Surgery Social Media Influencer: Ethical Considerations and a
Literature Review Aesthetic Surgery Journal 40 : 691699.

Griffiths D and Mullock A (2018) Cosmetic Surgery: Regulatory
Challenges in a Global Beauty Market Health care analysis 26 : 220-
234.

General Medical Council 2024.

Farid M,Nikkhah D, Little M, Edwards D, Needham W, et al (2019)
Complications of Cosmetic Surgery Abroad - Cost Analysis and Patient
Perception Plastic and reconstructive surgery Global Open 7 : €2281.

Quesenberry KA (2020) Social Media Strategy: Marketing, Advertising,
and Public Relations in the Consumer Revolution. Rowman &
Littlefield.

Webb MS (1984) BEYOND BEAUTY: PHILOSOPHY, ETHICS AND
PLASTIC SURGERY ProQuest Dissertations & Theses.

Moon M (2015) Cosmetic surgery as a commodity for ‘sale’in online
news Asian Journal of Communication 25 : 102-113.

Keles K, Aksu M, Gulpinar GA and Yalim NY (2021) Ethical discourse
of medical students and physicians on conscientious objection: a
qualitative study in Turkey Developing World Bioethics 21 : 78-89.

Murray M and Barnes A (2023) Safety and Quality in Healthcare
Leading in Health and Social Care.

Nazim SM and Shahabuddin S (2022) Surgeons and Ethical
Challenges in Operating Room Journal of the Pakistan Medical
Association 72 : S64-S70.

Osuji Pl (2018) Relational Autonomy in Informed Consent (RAIC)
as an Ethics of Care Approach to the Concept of Informed Consent
Medicine, health care, and philosophy 21:101-111.

Padela Al,Malik AY, Curlin F and Vries RD (2015) [R e] considering
Respect for Persons in a Globalizing World. Developing World
Bioethics 15 : 98-106.

6

J Surg, an open access journal
ISSN: 2575-9760

Volume 09; Issue 16


https://pubmed.ncbi.nlm.nih.gov/34568234/
https://pubmed.ncbi.nlm.nih.gov/34568234/
https://pubmed.ncbi.nlm.nih.gov/34568234/
https://philpapers.org/rec/MINCSA-2
https://philpapers.org/rec/MINCSA-2
https://www.researchgate.net/publication/309105025_Went_in_for_Botox_and_left_with_a_rhinoplasty_The_ethics_of_customer_relationship_marketing_practices_for_non-surgical_cosmetic_procedures
https://www.researchgate.net/publication/309105025_Went_in_for_Botox_and_left_with_a_rhinoplasty_The_ethics_of_customer_relationship_marketing_practices_for_non-surgical_cosmetic_procedures
https://www.researchgate.net/publication/309105025_Went_in_for_Botox_and_left_with_a_rhinoplasty_The_ethics_of_customer_relationship_marketing_practices_for_non-surgical_cosmetic_procedures
https://www.researchgate.net/publication/309105025_Went_in_for_Botox_and_left_with_a_rhinoplasty_The_ethics_of_customer_relationship_marketing_practices_for_non-surgical_cosmetic_procedures
https://www.tandfonline.com/doi/abs/10.1080/08911762.2021.1939469
https://www.tandfonline.com/doi/abs/10.1080/08911762.2021.1939469
https://pubmed.ncbi.nlm.nih.gov/32964279/
https://pubmed.ncbi.nlm.nih.gov/32964279/
https://pubmed.ncbi.nlm.nih.gov/32964279/
https://philpapers.org/rec/SANAEA-12
https://philpapers.org/rec/SANAEA-12
https://sk.sagepub.com/reference/the-sage-handbook-of-consumer-culture/i1892.xml
https://sk.sagepub.com/reference/the-sage-handbook-of-consumer-culture/i1892.xml
https://sk.sagepub.com/reference/the-sage-handbook-of-consumer-culture/i1892.xml
https://www.researchgate.net/publication/225836736_Cosmetic_Surgery_Beauty_as_Commodity#:~:text=Cosmetic surgery stands%2C for many,the sake of physical beauty.
https://www.researchgate.net/publication/225836736_Cosmetic_Surgery_Beauty_as_Commodity#:~:text=Cosmetic surgery stands%2C for many,the sake of physical beauty.
https://link.springer.com/article/10.1007/s12144-019-00282-1
https://link.springer.com/article/10.1007/s12144-019-00282-1
https://link.springer.com/article/10.1007/s12144-019-00282-1
https://fepbl.com/index.php/ijarss/article/view/689
https://fepbl.com/index.php/ijarss/article/view/689
https://fepbl.com/index.php/ijarss/article/view/689
https://fepbl.com/index.php/ijarss/article/view/689
https://pubmed.ncbi.nlm.nih.gov/30148789/
https://pubmed.ncbi.nlm.nih.gov/30148789/
https://pubmed.ncbi.nlm.nih.gov/30148789/
https://pubmed.ncbi.nlm.nih.gov/30148789/
https://pubmed.ncbi.nlm.nih.gov/29040378/
https://pubmed.ncbi.nlm.nih.gov/29040378/
https://pubmed.ncbi.nlm.nih.gov/29040378/
https://pubmed.ncbi.nlm.nih.gov/34595595/
https://pubmed.ncbi.nlm.nih.gov/34595595/
https://link.springer.com/article/10.1007/s00266-020-01821-z
https://link.springer.com/article/10.1007/s00266-020-01821-z
https://link.springer.com/article/10.1007/s00266-020-01821-z
https://www.google.com/search?q=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&oq=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzg4NmowajSoAgCwAgA&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&oq=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzg4NmowajSoAgCwAgA&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&oq=Gallo%2C+Lucas%2C+Charmaine+Baxter%2C+Jessica+Murphy%2C+Lisa+Schwartz%2C+and+Achilleas+Thoma.+%22Ethics+in+plastic+surgery%3A+applying+the+four+common+principles+to+practice.%22+Plastic+and+Reconstructive+Surgery+142%2C+no.+3+(2018)%3A+813-818.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzg4NmowajSoAgCwAgA&sourceid=chrome&ie=UTF-8
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-018-0255-8
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-018-0255-8
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-018-0255-8
https://pubmed.ncbi.nlm.nih.gov/36063763/
https://pubmed.ncbi.nlm.nih.gov/36063763/
https://pubmed.ncbi.nlm.nih.gov/36063763/
https://pubmed.ncbi.nlm.nih.gov/36063763/
https://pubmed.ncbi.nlm.nih.gov/36063763/
https://pubmed.ncbi.nlm.nih.gov/29668511/
https://pubmed.ncbi.nlm.nih.gov/29668511/
https://pubmed.ncbi.nlm.nih.gov/29668511/
https://www.researchgate.net/publication/365839717_Consumer_logics_and_the_relational_performance_of_selling_high-risk_goods_the_case_of_elective_cosmetic_surgery
https://www.researchgate.net/publication/365839717_Consumer_logics_and_the_relational_performance_of_selling_high-risk_goods_the_case_of_elective_cosmetic_surgery
https://www.researchgate.net/publication/365839717_Consumer_logics_and_the_relational_performance_of_selling_high-risk_goods_the_case_of_elective_cosmetic_surgery
https://jsar.fsha.org/index.php/jsar/article/view/52
https://jsar.fsha.org/index.php/jsar/article/view/52
https://jsar.fsha.org/index.php/jsar/article/view/52
https://pubmed.ncbi.nlm.nih.gov/33664014/
https://pubmed.ncbi.nlm.nih.gov/33664014/
https://pubmed.ncbi.nlm.nih.gov/33664014/
https://journalofethics.ama-assn.org/article/when-advertising-plastic-surgeons-individual-brand-unethical/2018-04
https://journalofethics.ama-assn.org/article/when-advertising-plastic-surgeons-individual-brand-unethical/2018-04
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-020-0460-0
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-020-0460-0
https://bmcmedethics.biomedcentral.com/articles/10.1186/s12910-020-0460-0
https://journalofethics.ama-assn.org/article/when-posting-about-patients-social-media-unethical-medutainment/2018-04
https://journalofethics.ama-assn.org/article/when-posting-about-patients-social-media-unethical-medutainment/2018-04
https://journalofethics.ama-assn.org/article/when-posting-about-patients-social-media-unethical-medutainment/2018-04
https://pubmed.ncbi.nlm.nih.gov/31738821/
https://pubmed.ncbi.nlm.nih.gov/31738821/
https://pubmed.ncbi.nlm.nih.gov/31738821/
https://pubmed.ncbi.nlm.nih.gov/28247102/
https://pubmed.ncbi.nlm.nih.gov/28247102/
https://pubmed.ncbi.nlm.nih.gov/28247102/
https://www.gmc-uk.org/registration-and- licensing/managing-your-registration/revalidation/guidance-on-supporting- information-for-revalidation/continuing-professional-development
file:///C:/Users/Phane/OneDrive/Desktop/../../../Gavin/Downloads/Perception.\� Plastic and reconstructive surgery. Global Open 7.6 (2019): e2281�e2281
file:///C:/Users/Phane/OneDrive/Desktop/../../../Gavin/Downloads/Perception.\� Plastic and reconstructive surgery. Global Open 7.6 (2019): e2281�e2281
file:///C:/Users/Phane/OneDrive/Desktop/../../../Gavin/Downloads/Perception.\� Plastic and reconstructive surgery. Global Open 7.6 (2019): e2281�e2281
https://rowman.com/ISBN/9781538138182/Social-Media-Strategy-Marketing-Advertising-and-Public-Relations-in-the-Consumer-Revolution-Third-Edition
https://rowman.com/ISBN/9781538138182/Social-Media-Strategy-Marketing-Advertising-and-Public-Relations-in-the-Consumer-Revolution-Third-Edition
https://rowman.com/ISBN/9781538138182/Social-Media-Strategy-Marketing-Advertising-and-Public-Relations-in-the-Consumer-Revolution-Third-Edition
https://www.proquest.com/openview/bbe00297d57a8eee78f5d296f1c9291a/1?pq-origsite=gscholar&cbl=18750&diss=y
https://www.proquest.com/openview/bbe00297d57a8eee78f5d296f1c9291a/1?pq-origsite=gscholar&cbl=18750&diss=y
https://www.tandfonline.com/doi/abs/10.1080/01292986.2014.996167
https://www.tandfonline.com/doi/abs/10.1080/01292986.2014.996167
https://oercollective.caul.edu.au/leading-in-health-and-social-care/chapter/quality-and-safety-in-healthcare/
https://oercollective.caul.edu.au/leading-in-health-and-social-care/chapter/quality-and-safety-in-healthcare/
https://pubmed.ncbi.nlm.nih.gov/35202372/
https://pubmed.ncbi.nlm.nih.gov/35202372/
https://pubmed.ncbi.nlm.nih.gov/35202372/
https://pubmed.ncbi.nlm.nih.gov/28755143/
https://pubmed.ncbi.nlm.nih.gov/28755143/
https://pubmed.ncbi.nlm.nih.gov/28755143/
https://pubmed.ncbi.nlm.nih.gov/24720355/
https://pubmed.ncbi.nlm.nih.gov/24720355/
https://pubmed.ncbi.nlm.nih.gov/24720355/

Citation: Al Jaber HM, Bugrein H, PHI Group (2024) Ethics of Marketing Practices for Plastic Surgery and Cosmetic Procedures,
Existing Regulations & How Advertisement Standards Differ from One Country to Another and Propose Potential Solutions. J Surg 9:
11200 DOI: 10.29011/2575-9760.011200

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49.

50.

51.

52.

53.

Park SYand Sasha A (2018) Cosmetic Surgery Advertising Exposure,
Attitudes toward the Surgery and Surgeons, and Perceptions of the
Advertisement Features Journal of communication in healthcare 11:
69-80.

Li EPH, Min HJ and Lee S (2021) Soft power and nation rebranding:
The transformation of Korean national identity through cosmetic
surgery tourism International Marketing Review 38: 141-162.

Richard RE (2020)
University Press.

Bentley and Maisy (2021) The Advertising Standards Authority and the
Self-Regulation of Misleading Political Advertising on Social Media:
The Need for a Stricter Approach to Protect Aotearoa New Zealand’s
Democracy Pub. Int LUINZ 8 : 104.

Medisauskaite A, Potts H, Gishen F, Alexander K, Sarker SJ, et al
(2021) Cross-sectional exploration of the impact of the Dr Bawa-
Garba case on doctors’ professional behaviours and attitudes towards
the regulator BMJ open 11: e045395.

Rautio D, Jassi A, Krebs G, Andrén P, Monzani B et al (2022) Clinical
characteristics of 172 children and adolescents with body dysmorphic
disorder. European Child & Adolescent Psychiatry : 1-12.

Strategic advertising management. Oxford

Hutt PB (2018) The evolution of federal regulation of human drugs
in the United States: an historical essay American Journal of Law &
Medicine 44 : 403-451.

Hoofnagl CJ, Sloot BVD and Borgesius FZ (2019) The European
Union general data protection regulation: what it is and what it means
Information & Communications Technology Law 28, 1: 65-98.

Seekis V and Barker G (2022) Does #beauty Have a Dark Side?
Testing Mediating Pathways between Engagement with Beauty
Content on Social Media and Cosmetic Surgery Consideration Body
image 42 : 268-275.

Milam EC and Leger MC (2018) Use of Medical Photography among
Dermatologists: A Nationwide Online Survey Study Journal of the
European Academy of Dermatology and Venereology 32 : 1804-1809.

Holden ACL (2018) Testimonials within health advertising in Australia:
an analysis of current policy Australian Health Review 43 : 712-716.

Learner HI (2020) ‘Botched Labiaplasty’: A Content Analysis of
Online Advertising for Revision Labiaplasty Journal of obstetrics and
gynaecology 40 : 1000-1005.

Arab K, Barasain O, Altaweel A, Alkhayyal J, Alshiha L et al (2019)
Influence of social media on the decision to undergo a cosmetic
procedure Plastic and Reconstructive Surgery—Global Open 7 8:
e2333.

Barone M, Cogliandro A and Persichetti P (2017) Ethics and plastic
surgery/what is plastic surgery? Archives of Plastic Surgery 44 : 90-92.

Barraclough B, Jeffrey Braithwaite, Travaglia JF, Johnson J, and
Corbett A (2020) International trends in patient safety governance In
Patient Safety First 44-70.

Barton N, and Janis JE (2020) Missing the Mark: The State of Health
Care Literacy in Plastic Surgery. Plastic and reconstructive surgery.
Global open 8: €2856- €2856.

Cecilia B, Sandeberg MAF, Kim L Blomgren K, Pergert P (2016)
Healthcare Professionals’ Perceptions of the Ethical Climate in

54.

55.

56.

57.

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

Paediatric Cancer Care Nursing ethics 23 : 877-888.

Boyd A, Ross S, Robertson R, Walshe K and Smithson R (2018)
How hospital survey teams’ function: an analysis of Care Quality
Commission inspections of acute hospitals in England. Journal of
Health Organization and Management, 32 : 206-223.

Bryan, DS and Angelos P (2019) How to Solve Ethical Conflicts in
Everyday Surgical Practice: A Toolbox. Surgical Ethics: Principles and
Practice : 305-311.

Campbell C, Silver I, Sherbino J, Cate OT,Holmboe ES (2010)
Competency-Based Continuing Professional Development. Medical
teacher 32.8 : 657-662.

Campbell SMC (2022) Expanding Notions of Equity: Body Diversity
and Social Justice Psychology in the schools 59 : 2387-2404.

Castlen JP and Cochrane Tl (2019) Ethics committees, innovative
surgery, and organizational ethics Ethics of innovation in neurosurgery
1 105-112.

Coleman CH (2019) REGULATING PHYSICIAN SPEECH North
Carolina Law Review 97.4 : 843.

Collison J and Barnier E (2020) Eating Disorders, Body Dysmorphic
Disorder, and Body Image Pathology in Female Australian Models
Clinical psychologist (Australian Psychological Society) 24 : 155-165.

Convie LJ , Carson E, McCusker D, McCain RS, McKinley N, et al
(2020) The patient and clinician experience of informed consent for
surgery: a systematic review of the qualitative evidence BMC Medical
Ethics 21 : 1-17.

Amico RD (2007) Plastic surgery is real, not reality TV AMA Journal
of Ethics 9 : 215-218.

Delulis E (2024) Definitions of professionalism In Professionalism
across occupational therapy practice, 3-42.

Gesto CD, Nerini A, Policardo GR and Matera C (2022) Predictors of
acceptance of cosmetic surgery: Instagram images-based activities,
appearance comparison and body dissatisfaction among women
Aesthetic Plastic Surgery : 1- 11

Dorfman, RG, Vaca EE, Fine NA and Schierle CF (2017)The
ethics of sharing plastic surgery videos on social media: systematic
literature review, ethical analysis, and proposed guidelines Plastic and
reconstructive surgery 140, 4 : 825-836.

Ejiofor PF (2019) THE ETHICS OF ORGAN SALE. PhD diss, Central
European University.

Gabay G, and Cohen YB (2019) Infringement of the Right to Surgical
Informed Consent: Negligent Disclosure and Its Impact on Patient
Trust in Surgeons at Public General Hospitals - the Voice of the Patient
BMC Medical Ethics 20 : 77.

Giunta RE, Schaefer DJ, Demirdover C, Benedetto GD, Elander A,
et al (2024) ESPRAS Survey: National and European Societies for
Plastic Surgeons Handchirurgie- Mikrochirurgie Plastische Chirurgie
56, 02: 156-165.

Gutierrez PL, and Johnson DJ (2018) Can plastic surgeons maintain
professionalism within social media? AMA Journal of Ethics 20 : 379-
383.

Haerens L, Bettens K, Lierde KV, Aelterman N (2021) The Promise of

7

J Surg, an open access journal
ISSN: 2575-9760

Volume 09; Issue 16


https://www.tandfonline.com/doi/abs/10.1080/17538068.2017.1390943
https://www.tandfonline.com/doi/abs/10.1080/17538068.2017.1390943
https://www.tandfonline.com/doi/abs/10.1080/17538068.2017.1390943
https://www.tandfonline.com/doi/abs/10.1080/17538068.2017.1390943
https://www.emerald.com/insight/content/doi/10.1108/imr-01-2019-0053/full/html
https://www.emerald.com/insight/content/doi/10.1108/imr-01-2019-0053/full/html
https://www.emerald.com/insight/content/doi/10.1108/imr-01-2019-0053/full/html
https://global.oup.com/academic/product/strategic-advertising-management-9780198835615?lang=en&cc=au
https://global.oup.com/academic/product/strategic-advertising-management-9780198835615?lang=en&cc=au
https://ir.wgtn.ac.nz/items/6dff96c0-b0a1-45ca-8e94-c19d8e9297c7
https://ir.wgtn.ac.nz/items/6dff96c0-b0a1-45ca-8e94-c19d8e9297c7
https://ir.wgtn.ac.nz/items/6dff96c0-b0a1-45ca-8e94-c19d8e9297c7
https://ir.wgtn.ac.nz/items/6dff96c0-b0a1-45ca-8e94-c19d8e9297c7
https://pubmed.ncbi.nlm.nih.gov/34408029/
https://pubmed.ncbi.nlm.nih.gov/34408029/
https://pubmed.ncbi.nlm.nih.gov/34408029/
https://pubmed.ncbi.nlm.nih.gov/34408029/
https://pubmed.ncbi.nlm.nih.gov/33165651/
https://pubmed.ncbi.nlm.nih.gov/33165651/
https://pubmed.ncbi.nlm.nih.gov/33165651/
https://pubmed.ncbi.nlm.nih.gov/30106657/
https://pubmed.ncbi.nlm.nih.gov/30106657/
https://pubmed.ncbi.nlm.nih.gov/30106657/
https://www.tandfonline.com/doi/full/10.1080/13600834.2019.1573501
https://www.tandfonline.com/doi/full/10.1080/13600834.2019.1573501
https://www.tandfonline.com/doi/full/10.1080/13600834.2019.1573501
https://pubmed.ncbi.nlm.nih.gov/35841700/
https://pubmed.ncbi.nlm.nih.gov/35841700/
https://pubmed.ncbi.nlm.nih.gov/35841700/
https://pubmed.ncbi.nlm.nih.gov/35841700/
https://pubmed.ncbi.nlm.nih.gov/29405432/
https://pubmed.ncbi.nlm.nih.gov/29405432/
https://pubmed.ncbi.nlm.nih.gov/29405432/
https://pubmed.ncbi.nlm.nih.gov/30384877/
https://pubmed.ncbi.nlm.nih.gov/30384877/
https://pubmed.ncbi.nlm.nih.gov/31826680/
https://pubmed.ncbi.nlm.nih.gov/31826680/
https://pubmed.ncbi.nlm.nih.gov/31826680/
https://pubmed.ncbi.nlm.nih.gov/31592374/
https://pubmed.ncbi.nlm.nih.gov/31592374/
https://pubmed.ncbi.nlm.nih.gov/31592374/
https://pubmed.ncbi.nlm.nih.gov/31592374/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5300934/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5300934/
https://www.scholars.northwestern.edu/en/publications/international-trends-in-patient-safety-governance
https://www.scholars.northwestern.edu/en/publications/international-trends-in-patient-safety-governance
https://www.scholars.northwestern.edu/en/publications/international-trends-in-patient-safety-governance
https://pmc.ncbi.nlm.nih.gov/articles/PMC7572040/
https://pmc.ncbi.nlm.nih.gov/articles/PMC7572040/
https://pmc.ncbi.nlm.nih.gov/articles/PMC7572040/
https://pubmed.ncbi.nlm.nih.gov/26116632/
https://pubmed.ncbi.nlm.nih.gov/26116632/
https://pubmed.ncbi.nlm.nih.gov/26116632/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5925851/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5925851/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5925851/
https://pmc.ncbi.nlm.nih.gov/articles/PMC5925851/
https://philpapers.org/rec/BRYHTS
https://philpapers.org/rec/BRYHTS
https://philpapers.org/rec/BRYHTS
https://pubmed.ncbi.nlm.nih.gov/20662577/
https://pubmed.ncbi.nlm.nih.gov/20662577/
https://pubmed.ncbi.nlm.nih.gov/20662577/
https://onlinelibrary.wiley.com/doi/abs/10.1002/pits.22586
https://onlinelibrary.wiley.com/doi/abs/10.1002/pits.22586
https://ouci.dntb.gov.ua/en/works/4zJ65KV4/
https://ouci.dntb.gov.ua/en/works/4zJ65KV4/
https://ouci.dntb.gov.ua/en/works/4zJ65KV4/
https://scholarship.law.unc.edu/nclr/vol97/iss4/3/
https://scholarship.law.unc.edu/nclr/vol97/iss4/3/
https://aps.onlinelibrary.wiley.com/doi/abs/10.1111/cp.12208
https://aps.onlinelibrary.wiley.com/doi/abs/10.1111/cp.12208
https://aps.onlinelibrary.wiley.com/doi/abs/10.1111/cp.12208
https://pubmed.ncbi.nlm.nih.gov/32653008/
https://pubmed.ncbi.nlm.nih.gov/32653008/
https://pubmed.ncbi.nlm.nih.gov/32653008/
https://pubmed.ncbi.nlm.nih.gov/32653008/
https://www.google.com/search?q=D%27Amico%2C+Richard.+%22Plastic+surgery+is+real%2C+not+reality+TV.%22+AMA+Journal+of+Ethics+9%2C+no.+(2007)%3A+215-218.&oq=D%27Amico%2C+Richard.+%22Plastic+surgery+is+real%2C+not+reality+TV.%22+AMA+Journal+of+Ethics+9%2C+no.+(2007)%3A+215-218.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzc3MGowajSoAgCwAgE&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=D%27Amico%2C+Richard.+%22Plastic+surgery+is+real%2C+not+reality+TV.%22+AMA+Journal+of+Ethics+9%2C+no.+(2007)%3A+215-218.&oq=D%27Amico%2C+Richard.+%22Plastic+surgery+is+real%2C+not+reality+TV.%22+AMA+Journal+of+Ethics+9%2C+no.+(2007)%3A+215-218.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzc3MGowajSoAgCwAgE&sourceid=chrome&ie=UTF-8
https://www.taylorfrancis.com/books/edit/10.4324/9781003526018/professionalism-across-occupational-therapy-practice-elizabeth-deiuliis
https://www.taylorfrancis.com/books/edit/10.4324/9781003526018/professionalism-across-occupational-therapy-practice-elizabeth-deiuliis
https://pubmed.ncbi.nlm.nih.gov/34477907/
https://pubmed.ncbi.nlm.nih.gov/34477907/
https://pubmed.ncbi.nlm.nih.gov/34477907/
https://pubmed.ncbi.nlm.nih.gov/34477907/
https://pubmed.ncbi.nlm.nih.gov/28953737/
https://pubmed.ncbi.nlm.nih.gov/28953737/
https://pubmed.ncbi.nlm.nih.gov/28953737/
https://pubmed.ncbi.nlm.nih.gov/28953737/
https://www.google.com/search?q=Ejiofor%2C+Promise+Frank.+%22THE+ETHICS+OF+ORGAN+SALE.%22+PhD+diss.%2C+Central+European+University%2C+2019.&oq=Ejiofor%2C+Promise+Frank.+%22THE+ETHICS+OF+ORGAN+SALE.%22+PhD+diss.%2C+Central+European+University%2C+2019.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzc3OWowajSoAgCwAgE&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=Ejiofor%2C+Promise+Frank.+%22THE+ETHICS+OF+ORGAN+SALE.%22+PhD+diss.%2C+Central+European+University%2C+2019.&oq=Ejiofor%2C+Promise+Frank.+%22THE+ETHICS+OF+ORGAN+SALE.%22+PhD+diss.%2C+Central+European+University%2C+2019.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRiPAjIHCAIQIRiPAjIHCAMQIRiPAtIBBzc3OWowajSoAgCwAgE&sourceid=chrome&ie=UTF-8
https://pubmed.ncbi.nlm.nih.gov/31660956/
https://pubmed.ncbi.nlm.nih.gov/31660956/
https://pubmed.ncbi.nlm.nih.gov/31660956/
https://pubmed.ncbi.nlm.nih.gov/31660956/
https://researchportal.tuni.fi/en/publications/espras-survey-national-and-european-societies-for-plastic-surgeon
https://researchportal.tuni.fi/en/publications/espras-survey-national-and-european-societies-for-plastic-surgeon
https://researchportal.tuni.fi/en/publications/espras-survey-national-and-european-societies-for-plastic-surgeon
https://researchportal.tuni.fi/en/publications/espras-survey-national-and-european-societies-for-plastic-surgeon
https://journalofethics.ama-assn.org/article/can-plastic-surgeons-maintain-professionalism-within-social-media/2018-04
https://journalofethics.ama-assn.org/article/can-plastic-surgeons-maintain-professionalism-within-social-media/2018-04
https://journalofethics.ama-assn.org/article/can-plastic-surgeons-maintain-professionalism-within-social-media/2018-04
https://pubmed.ncbi.nlm.nih.gov/33307332/

Citation: Al Jaber HM, Bugrein H, PHI Group (2024) Ethics of Marketing Practices for Plastic Surgery and Cosmetic Procedures,
Existing Regulations & How Advertisement Standards Differ from One Country to Another and Propose Potential Solutions. J Surg 9:
11200 DOI: 10.29011/2575-9760.011200

71.

72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

Self-Determination Theory to Study the Therapist-Client Relationship
in Speech-Language Treatment Journal of communication disorders
89 : 106059.

Haleem A, Javaid M, Singh RP, Rajiv S (2021) Telemedicine for
Healthcare: Capabilities, Features, Barriers, and Applications Sensors
International 2 : 100117.

Hem MH, Pedersen R, Norvoll R, Molewijk B (2015) Evaluating Clinical
Ethics Support in Mental Healthcare: A Systematic Literature Review
Nursing Ethics 22 : 452-466.

Horner C (2021) Bridging the Divide between a Patient’s Blog and the
Staff's Privacy The American Journal of Bioethics 21 : 73-74.

Hu, Zhiyuan (2023) Forming the Spectacle of Body: Analysis of the
User-Platform Relationship through Body Performance Videos on
TikTok N.p.

Huda M (2022) Towards an Adaptive Ethics on Social Networking Sites
(SNS): A Critical Reflection Journal of information, communication &
ethics in society (Online) 20 : 273-290.

Hostiuc M (2022) Physician-Patient Relationship in Current Cosmetic
Surgery Demands More than Mere Respect for Patient Autonomy—Is
It Time for the Anti- Paternalistic Model? Medicina (Kaunas, Lithuania)
58 :1278.

Jacobson J (2023) Meeting the Joint Commission Standards for
Maternal Safety: A Policy Analysis

Jaensson M, Dahlberg K and Nilsson U (2019) Factors Influencing Day
Surgery Patients’ Quality of Postoperative Recovery and Satisfaction
with Recovery: A Narrative Review Perioperative medicine (London)
8:3.

Jeon H, Kim S and Shon Y (2024) Ethical Issues in the Operating
Room: A Scoping Review Nursing Ethics 31: 472-492.

Pia K and Vaicitnaité S (2024) An Ethical Dilemma in Influencer
Marketing Lund University Publication.

Khajehnoori M, Stupart DA, and Watters DA (2018) Publication rate of
general surgery abstracts presented at the Royal Australasian College
of Surgeons Annual Scientific Congress ANZ Journal of Surgery 88 :
16-19.

Reza KM, Kia KA and Ghalandari K (2022) Provide an Ethical
Model for Using Social Networks in Providing Products, Services &
Maintaining Customer Responsibility International Journal of Ethics
and Society 3 : 55-60.

Kim E (Anna), Duffy M and Thorson E (2021) Under the Influence:
Social Media Influencers’ Impact on Response to Corporate Reputation
Advertising Journal of Advertising 50 : 119-138.

Kimberl LL, Ramly EP, Alfonso AR, Diep GK, Berman ZP, et al Equity
in access to facial transplantation Journal of Medical Ethics 47 : e10.

King, Timothy W. Plastic surgery. Building a Clinical Practice (2020),
(Springer, Cham)

Kirst S (2016) Michael Salzhauer, AKA Dr. Miami, Discusses His
Plastic Surgery Snapchat Videos and Brand. Forbes. February 23,
2016. https://www.forbes.com/sites/seamuskirst/2016/02/23/michael-
salzhauer-aka-dr-miami-discusses-his-plastic-surgery-snapchat-
videos-and-brand/. Accessed 25,July 2024

Kolling C, Ribeiro JLD and Medeiros JFD (2022) Performance of

88.

89.

90.

91.

92.
93.

94.

95.

96.

97.

98.

99.

100.

101.

102.

103.

104.

the Cosmetics Industry from the Perspective of Corporate Social
Responsibility and Design for Sustainability Sustainable production
and consumption 30 : 171-185.

Kokosis G, Barone AAL, Grzelak MJ, Alfadil S, Davidson EH, et
al (2018) International medical graduates in the US plastic surgery
residency: characteristics of successful applicants Eplasty 18 : €33.

Krishnamoorthy B and Britton CR (2022) The current state of the
surgical care team in the United Kingdom: Shall we ‘do a time out'?
Journal of Perioperative Practice, 32: 368-378.

Kwong MT, Stell D and Akinluyi E (2021) Medical device regulation
from a health service provider’s perspective. Prosthesis 3 : 261-266.

Lamanna C and Byrne L (2018) Should artificial intelligence augment
medical decision making? The case for an autonomy algorithm AMA
Journal of Ethics 20 : 902-910.

Medicine and Bioethics 38, no. 3 (2017): 213- 225.

Lane M (2018) Ethics and Plastic Surgery’s Legacy of Transforming
Impossibility into Innovation. AMA journal of ethics 20 : 324-327.

Lane NM (2021) More than just filler: an empirically informed ethical
analysis of non-surgical cosmetic procedures in body dysmorphic
disorder Journal of Medical Ethics 47: e30-e30.

Leape LL (2021) Making healthcare safe: the story of the patient safety
movement. Springer Nature.

Lehmann LS, Sulmasy LS, and Desai S (2018) Hidden
Curricula, Ethics, and Professionalism: Optimizing Clinical Learning
Environments in Becoming and Being a Physician: A Position Paper of
the American College of Physicians. Annals of Internal Medicine 168
: 506-508.

Lee ZH, Reavey PL, Rodriguez ED, Chiu ES and Caplan AL (2019)
Ethical issues in aesthetic and reconstructive surgical innovation:
Perspectives of plastic surgeons Plastic and reconstructive surgery
143: 346-351.

Lim JS, Chock TM and Golan GJ (2020) Consumer Perceptions
of Online Advertising of Weight Loss Products: The Role of
Social Norms and Perceived Deception Journal of Marketing
Communications 26 : 145-165.

Maehle AH (2020) Beyond Professional Self-Interest: Medical Ethics
and the Disciplinary Function of the General Medical Council of the
United Kingdom, 1858-1914.

Social history of medicine: the journal of the Society for the Social
History of Medicine 33: 41-56.

Maisel A,Waldman A, Furlan K,Weil A,Sacotte K, et al (2018) Self-
Reported Patient Motivations for Seeking Cosmetic Procedures JAMA
Dermatology (Chicago, Ill.) 154 :1167-1174.

Manturova NE, Kochubey VV and Kochubey AV (2018) The
competence of plastic surgeons Bulletin of Russian State Medical
University 2 : 63-67.

Matthes J, Karsay K, Schmuck D, Stevic A (2020) Too Much to Handle’:
Impact of Mobile Social Networking Sites on Information Overload,
Depressive Symptoms, and Well-Being Computers in human behavior
105 : 106217

Mclnerney J, Schneider M, Lombardo P and Cowling C (2021)
Regulation of healthcare and medical imaging in Australia: a narrative

8

J Surg, an open access journal
ISSN: 2575-9760

Volume 09; Issue 16


https://pubmed.ncbi.nlm.nih.gov/33307332/
https://pubmed.ncbi.nlm.nih.gov/33307332/
https://pubmed.ncbi.nlm.nih.gov/33307332/
https://pubmed.ncbi.nlm.nih.gov/34806053/
https://pubmed.ncbi.nlm.nih.gov/34806053/
https://pubmed.ncbi.nlm.nih.gov/34806053/
https://pubmed.ncbi.nlm.nih.gov/25091004/
https://pubmed.ncbi.nlm.nih.gov/25091004/
https://pubmed.ncbi.nlm.nih.gov/25091004/
https://philpeople.org/profiles/claire-horner
https://philpeople.org/profiles/claire-horner
https://www.duo.uio.no/handle/10852/104537
https://www.duo.uio.no/handle/10852/104537
https://www.duo.uio.no/handle/10852/104537
https://www.researchgate.net/publication/361924444_Towards_an_adaptive_ethics_on_social_networking_sites_SNS_a_critical_reflection
https://www.researchgate.net/publication/361924444_Towards_an_adaptive_ethics_on_social_networking_sites_SNS_a_critical_reflection
https://www.researchgate.net/publication/361924444_Towards_an_adaptive_ethics_on_social_networking_sites_SNS_a_critical_reflection
https://pubmed.ncbi.nlm.nih.gov/36143955/
https://pubmed.ncbi.nlm.nih.gov/36143955/
https://pubmed.ncbi.nlm.nih.gov/36143955/
https://pubmed.ncbi.nlm.nih.gov/36143955/
https://www.proquest.com/openview/7c647f6926db2682c8d45322f897a4ab/1.pdf?pq-origsite=gscholar&cbl=18750&diss=y
https://www.proquest.com/openview/7c647f6926db2682c8d45322f897a4ab/1.pdf?pq-origsite=gscholar&cbl=18750&diss=y
https://pubmed.ncbi.nlm.nih.gov/31139359/
https://pubmed.ncbi.nlm.nih.gov/31139359/
https://pubmed.ncbi.nlm.nih.gov/31139359/
https://pubmed.ncbi.nlm.nih.gov/31139359/
https://pubmed.ncbi.nlm.nih.gov/37769689/
https://pubmed.ncbi.nlm.nih.gov/37769689/
https://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=9162525&fileOId=9162530
https://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=9162525&fileOId=9162530
https://www.researchgate.net/publication/318258457_Publication_rate_of_General_Surgery_abstracts_presented_at_the_Royal_Australasian_College_of_Surgeons_Annual_Scientific_Congress_General_Surgery_abstracts
https://www.researchgate.net/publication/318258457_Publication_rate_of_General_Surgery_abstracts_presented_at_the_Royal_Australasian_College_of_Surgeons_Annual_Scientific_Congress_General_Surgery_abstracts
https://www.researchgate.net/publication/318258457_Publication_rate_of_General_Surgery_abstracts_presented_at_the_Royal_Australasian_College_of_Surgeons_Annual_Scientific_Congress_General_Surgery_abstracts
https://www.researchgate.net/publication/318258457_Publication_rate_of_General_Surgery_abstracts_presented_at_the_Royal_Australasian_College_of_Surgeons_Annual_Scientific_Congress_General_Surgery_abstracts
https://www.sid.ir/paper/978304/en
https://www.sid.ir/paper/978304/en
https://www.sid.ir/paper/978304/en
https://www.sid.ir/paper/978304/en
https://www.researchgate.net/publication/349089540_Under_the_Influence_Social_Media_Influencers'_Impact_on_Response_to_Corporate_Reputation_Advertising
https://www.researchgate.net/publication/349089540_Under_the_Influence_Social_Media_Influencers'_Impact_on_Response_to_Corporate_Reputation_Advertising
https://www.researchgate.net/publication/349089540_Under_the_Influence_Social_Media_Influencers'_Impact_on_Response_to_Corporate_Reputation_Advertising
https://philpapers.org/rec/KIMEIA-6
https://philpapers.org/rec/KIMEIA-6
https://www.forbes.com/sites/seamuskirst/2016/02/23/michael-salzhauer-aka-dr-miami-discusses-his-plastic-surgery-snapchat-videos-and-brand/
https://www.forbes.com/sites/seamuskirst/2016/02/23/michael-salzhauer-aka-dr-miami-discusses-his-plastic-surgery-snapchat-videos-and-brand/
https://www.forbes.com/sites/seamuskirst/2016/02/23/michael-salzhauer-aka-dr-miami-discusses-his-plastic-surgery-snapchat-videos-and-brand/
https://www.sciencedirect.com/science/article/abs/pii/S2352550921003493
https://www.sciencedirect.com/science/article/abs/pii/S2352550921003493
https://www.sciencedirect.com/science/article/abs/pii/S2352550921003493
https://www.sciencedirect.com/science/article/abs/pii/S2352550921003493
https://pubmed.ncbi.nlm.nih.gov/30542504/
https://pubmed.ncbi.nlm.nih.gov/30542504/
https://pubmed.ncbi.nlm.nih.gov/30542504/
https://pubmed.ncbi.nlm.nih.gov/34957877/
https://pubmed.ncbi.nlm.nih.gov/34957877/
https://pubmed.ncbi.nlm.nih.gov/34957877/
https://www.mdpi.com/2673-1592/3/3/25
https://www.mdpi.com/2673-1592/3/3/25
https://www.researchgate.net/publication/327832807_Should_Artificial_Intelligence_Augment_Medical_Decision_Making_The_Case_for_an_Autonomy_Algorithm
https://www.researchgate.net/publication/327832807_Should_Artificial_Intelligence_Augment_Medical_Decision_Making_The_Case_for_an_Autonomy_Algorithm
https://www.researchgate.net/publication/327832807_Should_Artificial_Intelligence_Augment_Medical_Decision_Making_The_Case_for_an_Autonomy_Algorithm
https://journalofethics.ama-assn.org/article/ethics-and-plastic-surgerys-legacy-transforming-impossibility-innovation/2018-04
https://journalofethics.ama-assn.org/article/ethics-and-plastic-surgerys-legacy-transforming-impossibility-innovation/2018-04
https://philpapers.org/rec/LANMTJ-2
https://philpapers.org/rec/LANMTJ-2
https://philpapers.org/rec/LANMTJ-2
https://www.amazon.in/Making-Healthcare-Safe-Patient-Movement/dp/3030711226
https://www.amazon.in/Making-Healthcare-Safe-Patient-Movement/dp/3030711226
https://pubmed.ncbi.nlm.nih.gov/29482210/
https://pubmed.ncbi.nlm.nih.gov/29482210/
https://pubmed.ncbi.nlm.nih.gov/29482210/
https://pubmed.ncbi.nlm.nih.gov/29482210/
https://pubmed.ncbi.nlm.nih.gov/29482210/
https://www.researchgate.net/publication/330069112_Ethical_Issues_in_Aesthetic_and_Reconstructive_Surgical_Innovation_Perspectives_of_Plastic_Surgeons
https://www.researchgate.net/publication/330069112_Ethical_Issues_in_Aesthetic_and_Reconstructive_Surgical_Innovation_Perspectives_of_Plastic_Surgeons
https://www.researchgate.net/publication/330069112_Ethical_Issues_in_Aesthetic_and_Reconstructive_Surgical_Innovation_Perspectives_of_Plastic_Surgeons
https://www.researchgate.net/publication/330069112_Ethical_Issues_in_Aesthetic_and_Reconstructive_Surgical_Innovation_Perspectives_of_Plastic_Surgeons
https://experts.syr.edu/en/publications/consumer-perceptions-of-online-advertising-of-weight-loss-product
https://experts.syr.edu/en/publications/consumer-perceptions-of-online-advertising-of-weight-loss-product
https://experts.syr.edu/en/publications/consumer-perceptions-of-online-advertising-of-weight-loss-product
https://experts.syr.edu/en/publications/consumer-perceptions-of-online-advertising-of-weight-loss-product
https://academic.oup.com/shm/article-abstract/33/1/41/5075869
https://academic.oup.com/shm/article-abstract/33/1/41/5075869
https://www.scholars.northwestern.edu/en/publications/self-reported-patient-motivations-for-seeking-cosmetic-procedures
https://www.scholars.northwestern.edu/en/publications/self-reported-patient-motivations-for-seeking-cosmetic-procedures
https://www.scholars.northwestern.edu/en/publications/self-reported-patient-motivations-for-seeking-cosmetic-procedures
https://vestnik.rsmu.press/archive/2018/2/10/abstract?lang=en
https://vestnik.rsmu.press/archive/2018/2/10/abstract?lang=en
https://vestnik.rsmu.press/archive/2018/2/10/abstract?lang=en
https://www.sciencedirect.com/science/article/abs/pii/S0747563219304364
https://www.sciencedirect.com/science/article/abs/pii/S0747563219304364
https://www.sciencedirect.com/science/article/abs/pii/S0747563219304364
https://www.sciencedirect.com/science/article/abs/pii/S0747563219304364
https://www.sciencedirect.com/science/article/abs/pii/S1078817420302583
https://www.sciencedirect.com/science/article/abs/pii/S1078817420302583

Citation: Al Jaber HM, Bugrein H, PHI Group (2024) Ethics of Marketing Practices for Plastic Surgery and Cosmetic Procedures,
Existing Regulations & How Advertisement Standards Differ from One Country to Another and Propose Potential Solutions. J Surg 9:
11200 DOI: 10.29011/2575-9760.011200

105.

106.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.

review of the evolution, function and impact on professional behaviours
Radiography 27: 935-942.

Molina MJ (2021) Grounded Theory Qualitative Approach from
Foucault's Ethical Perspective: Deconstruction of Patient Self-
Determination in the Clinical Setting World journal of clinical cases 9
: 8312-8326.

Morselli PG, Lippi A,Giorgini FA,  Fabbri E, Pinto V (2019) Informed
Consent in Plastic Surgery, Evaluation of Its Effectiveness for Mutual
Satisfaction of Patient and Doctor: Comparison of Methods Journal of
plastic, reconstructive & aesthetic surgery 72 : 1847-1855.

Parmeshwar N et al. Evaluation of Information Sources in Plastic
Surgery Decision- Making Cureus 10 : e2773.

Polak J Is aesthetic surgery morally acceptable? Studia Nauk
Teologicznych PAN 18,(2023) https://journals.pan.pl/Content/128907/
PDF/09_POLAK_146527_do%20publikacj i.pdf accessed July 24,
2024

Ramirez S,Cullen C, Ahdoot R,Scherz G (2024) The Primacy of Ethics
in Aesthetic Medicine: A Review Plastic and reconstructive surgery.
Global open 12: €5935.

Rubeis G, Schochow M and Steger F (2018) Patient Autonomyand
Quality of Care in Telehealthcare. Science and engineering ethics 24
1 93-107

Reddy S and Patel T (2015) There are many eggs in my body: medical
markets and commodified bodies in India Global Bioethics 26 : 218-
231.

Sadhya M (2019) Role of Consent in Cosmetic Surgeries and
Enhancements: A Comparative Analysis National Law School Journal.

Sahar K and Riazi A (2021) Experiences of the Bariatric Pre-Surgery
Evaluation Process in a National Health Service—An Interpretative
Phenomenological Analysis Surgeries 2: 199-215.

Schaper M and Schicktanz S (2018) Medicine, Market and
Communication: Ethical Considerations in Regard to Persuasive
Communication in Direct-to- Consumer Genetic Testing Services BMC
Medical Ethics 19: 56-56.

Singer R, Keyes GR and Nahai F (2019) American Association for
Accreditation of Ambulatory Surgical Facilities (AAAASF) History: Its
Role in Plastic Surgery Safety Aesthetic surgery journal. Open forum
1: 0jz008-0jz008.

Merah S, Ramdane TM, Ghada T and Seemin M (2018) Cosmetic
surgery and body image in adolescents: a psycho-sociological
analysis of the causes and effects. Int J Humanit Soc Sci 8 : 129-135.

117.

118.

119.

120.
121.
122.

123.

124.

125.

126.

127.
128.

129.

130.

Stojcic |, Dong X and Ren X Body Image and Sociocultural Predictors
of Body Image Dissatisfaction in Croatian and Chinese Women
Frontiers in Psychology 11 : 731731.

Swanson E (2013) The Commercialization of Plastic Surgery. Aesthetic
Surgery Journal 33: 1065-1068.

Teven CM and Grant SB Plastic surgery’s contributions to surgical
ethics AMA Journal of Ethics 20 : 349-356.

Cosmetic Surgery Magazine 2024.
The Nuffield Foundation 2024.

Tijerina JD, Morrison SD, Nolan IT, Parham MJ,Richardson MT, et al
(2019) Celebrity Influence Affecting Public Interest in Plastic Surgery
Procedures: Google Trends Analysis Aesthetic plastic surgery 43 :
1669-1680.

Timmermans S (2020) The engaged patient: The relevance of patient-
physician communication for twenty-first-century health Journal of
Health and Social Behavior 61: 259-273.

Tootoonchi MT and Oztiirk SA (2022) How Cosmetic Surgeons Portray
Cosmetic Procedures through Instagram? A Content Analysis on
Cosmetic Surgeons Posts on Instagram Health Marketing Quarterly
39 :43-60.

Tsiotsou RH, and Klaus P (2022) Editorial: The ‘Nip and Tuck’ Service
Framework: Bright and Dark Side of Beautification/Modification
Services The Journal of Services Marketing 36 : 1-8.

Walker RL and Fisher JA (2019) My Body is One of the Best
Commodities: Exploring the Ethics of Commodification in Phase |
Healthy Volunteer Clinical Trials Kennedy Institute of Ethics Journal
29 :305-331.

Wertheimer A (1999) Exploitation. Princeton University Press.

Wilkinson S (2000) Commodification arguments for the legal prohibition
of organ sale Health Care AnalysisWilkinson, Stephen. Bodies for
sale: Ethics and exploitation in the hum. 8 : 189-201.

Circular No. (1-2021) on 13 April 2021 and based on the Permanent
Licensing Committee Decision No. (14/2020) and in perusing
the regulatory role of DHP in monitoring healthcare practitioners
compliance.

Dr Hamad Aljaber ,Dissertation in Master in Medical Law ,Programme
of Study: Medical Law and Ethics, Exam Number: B221141, titled
“From an ethical perspective, how should we regulate the use of
current marketing practices and social media in plastic surgery and
cosmetic procedures?””.

9

J Surg, an open access journal
ISSN: 2575-9760

Volume 09; Issue 16


https://www.sciencedirect.com/science/article/abs/pii/S1078817420302583
https://www.sciencedirect.com/science/article/abs/pii/S1078817420302583
https://pubmed.ncbi.nlm.nih.gov/34754841/
https://pubmed.ncbi.nlm.nih.gov/34754841/
https://pubmed.ncbi.nlm.nih.gov/34754841/
https://pubmed.ncbi.nlm.nih.gov/34754841/
https://pubmed.ncbi.nlm.nih.gov/31326321/
https://pubmed.ncbi.nlm.nih.gov/31326321/
https://pubmed.ncbi.nlm.nih.gov/31326321/
https://pubmed.ncbi.nlm.nih.gov/31326321/
https://pmc.ncbi.nlm.nih.gov/articles/PMC6084688/#:~:text=of these sources.-,We hypothesized that the physician remains the key information source,otherwise provided by a physician.
https://pmc.ncbi.nlm.nih.gov/articles/PMC6084688/#:~:text=of these sources.-,We hypothesized that the physician remains the key information source,otherwise provided by a physician.
https://journals.pan.pl/Content/128907/PDF/09_POLAK_146527_do publikacji.pdf
https://journals.pan.pl/Content/128907/PDF/09_POLAK_146527_do publikacji.pdf
https://pubmed.ncbi.nlm.nih.gov/38919517/
https://pubmed.ncbi.nlm.nih.gov/38919517/
https://pubmed.ncbi.nlm.nih.gov/38919517/
https://philpapers.org/rec/RUBPAA-2
https://philpapers.org/rec/RUBPAA-2
https://philpapers.org/rec/RUBPAA-2
https://philpapers.org/rec/REDTAM-2
https://philpapers.org/rec/REDTAM-2
https://philpapers.org/rec/REDTAM-2
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3920346
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3920346
https://www.mdpi.com/2673-4095/2/2/21
https://www.mdpi.com/2673-4095/2/2/21
https://www.mdpi.com/2673-4095/2/2/21
https://pubmed.ncbi.nlm.nih.gov/29871685/
https://pubmed.ncbi.nlm.nih.gov/29871685/
https://pubmed.ncbi.nlm.nih.gov/29871685/
https://pubmed.ncbi.nlm.nih.gov/29871685/
https://pubmed.ncbi.nlm.nih.gov/33791604/
https://pubmed.ncbi.nlm.nih.gov/33791604/
https://pubmed.ncbi.nlm.nih.gov/33791604/
https://pubmed.ncbi.nlm.nih.gov/33791604/
https://www.researchgate.net/publication/330188262_Cosmetic_Surgery_and_Body_Image_in_Adolescents_A_Psycho-Sociological_Analysis_of_the_Causes_and_Effects
https://www.researchgate.net/publication/330188262_Cosmetic_Surgery_and_Body_Image_in_Adolescents_A_Psycho-Sociological_Analysis_of_the_Causes_and_Effects
https://www.researchgate.net/publication/330188262_Cosmetic_Surgery_and_Body_Image_in_Adolescents_A_Psycho-Sociological_Analysis_of_the_Causes_and_Effects
https://pubmed.ncbi.nlm.nih.gov/32435214/
https://pubmed.ncbi.nlm.nih.gov/32435214/
https://pubmed.ncbi.nlm.nih.gov/32435214/
https://pubmed.ncbi.nlm.nih.gov/24081699/
https://pubmed.ncbi.nlm.nih.gov/24081699/
https://journalofethics.ama-assn.org/article/plastic-surgerys-contributions-surgical-ethics/2018-04
https://journalofethics.ama-assn.org/article/plastic-surgerys-contributions-surgical-ethics/2018-04
https://www.thecosmeticsurgerymagazine.com/navigating-regulatory-and-legal-compliance-in-the-cosmetic-surgery-industry/
https://www.nuffieldfoundation.org/news/cosmetic-procedures-practice-and-promotion-cause-for-serious-concern-says-nuffield- council-on-bioethics
https://pubmed.ncbi.nlm.nih.gov/31392394/
https://pubmed.ncbi.nlm.nih.gov/31392394/
https://pubmed.ncbi.nlm.nih.gov/31392394/
https://pubmed.ncbi.nlm.nih.gov/31392394/
https://www.jstor.org/stable/48585109
https://www.jstor.org/stable/48585109
https://www.jstor.org/stable/48585109
https://www.tandfonline.com/doi/full/10.1080/07359683.2021.1993115
https://www.tandfonline.com/doi/full/10.1080/07359683.2021.1993115
https://www.tandfonline.com/doi/full/10.1080/07359683.2021.1993115
https://www.tandfonline.com/doi/full/10.1080/07359683.2021.1993115
https://www.emerald.com/insight/content/doi/10.1108/jsm-11-2021-0406/full/html
https://www.emerald.com/insight/content/doi/10.1108/jsm-11-2021-0406/full/html
https://www.emerald.com/insight/content/doi/10.1108/jsm-11-2021-0406/full/html
https://pubmed.ncbi.nlm.nih.gov/31983696/
https://pubmed.ncbi.nlm.nih.gov/31983696/
https://pubmed.ncbi.nlm.nih.gov/31983696/
https://pubmed.ncbi.nlm.nih.gov/31983696/
https://press.princeton.edu/books/paperback/9780691019475/exploitation?srsltid=AfmBOooO0WieTUOr2XKe64yjOpTBMvnZDWK4Ci8Ogr-OcMEMyti2M4Fa
https://pubmed.ncbi.nlm.nih.gov/11183446/
https://pubmed.ncbi.nlm.nih.gov/11183446/
https://pubmed.ncbi.nlm.nih.gov/11183446/

